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Research on Countermeasures to Building Military Academy Image
from the Perspective of UIS
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(1. College of Basic Education ; 2. Political Work Department, National University of Defense
Technology, Changsha 410073, China)

Abstract; A good university image is an intangible nameplate and signboard of a university. The
university identity system ( UIS) includes three dimensions; mind identity, behavioral identity, and
visual identity. It is an image identification and expression that unifies both inner spirit and outer
appearance, which helps to build a unique image of the military academy and to enhance the career
identity of cadets. This paper objectively analyzes the relevant practices of N University, and puts
forward research countermeasures for strengthening the image of the military academy from iterative
upgrading of educational philosophy, creating distinctive educational brand, and innovating visual
signage design.
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